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Disclaimer

This presentation contains information and analysis on financial statements as well as forward-looking statements that
reflect ATP management’s current views with respect to certain future events. Although it is believed that the information
and analysis are correct and expectations reflected in these statements are reasonable, they may be affected by a variety
of variables and changes in underlying assumptions that could cause actual results to differ materially. Neither ATP nor

any of its managers or employees nor any other person shall have any liability whatsoever for any loss arising from the

use of this presentation.
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Business & Financial Update

2nd Quarter & First Half 2023 Results Presentation
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Q2'23 Highlights: A Diversified Business Model
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= Leading platform among competitive systems

= Long term MRRs contributing to growth

= New opportunities with new entrants to markets,
digitization, next gen mobile app, banks-to-brokerage

= Continued investment into next gen platforms

a
(4P Zenia
A 4

Solutions provider to 4 of top 20 QSR brands in the world
Initiated certification for RBI's ‘King’s Journey’ system
Added 62 new customers; total of 672 in 5 countries

Servicing 3,100+ restaurants — 1,481 in TR; rest international

Kiosks implemented in 200+ locations
Opportunities in Tirkiye, Asia Pacific & Europe
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= Growing customer base; serving 70 companies
= Expanding comprehensive IT services portfolio
= Increased focus with Al and Robotics

= Grow portfolio with value added partnerships
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= Presence with a major global brand

Innovation bridge to World's 2nd largest market
Technology partnerships for global solutions
Hub with access to Asia Pacific markets
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Our Operations
suonesadQ InQ

>GreenX

Green energy certificate trading platform connecting
producers and users for a greener future

Initially targeting Corporate market

Certificate market CAGR 27%; $111B by 2030
Launch planned Q423

ATPGSYO

Strategic investment; TiklaGelsin & Fiyuu serving 229 brands
and at 1,600+ locations

Extensive delivery network with 6,000+ riders in 78 cities
Fiyuu's capacity reached to more than 150K deliveries per day
Tikla Gelsin getting ready to register restaurant owners to its
marketplace platform
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Strong Financial Performance Through Solid Execution

Q2 2023 First Half 2023 First Half 2023

Margins Improvements

TRY 218.8M 4+ 113% vov TRY 381.1TM 4+  99% vov
m TRY 106.4M 4 129% vov TRY 192.8M 4 110%voy L 797°00%
TRY 36.7M 4 161% vov TRY 67.0M 4. 98% Yoy
TRY 55.4M 4 170% vov TRY 98.2M 4 105%voy  '[797%58%
m TRY 62.6M 4 188% Yoy TRY 104.2M +» 111% vov T"[{"G"piz;fs%
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Balanced Revenue Contribution

2023 First Half
REVENUE

381.1M

Revenue Distribution
Domestic & International

255.4M
YoY
o 171.5M
7988 125.7M
YoY
YoY %113.1

%100.4

|l Domestic M International
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Revenue Distribution
by Currency

120.8 6M

YoY
%96, 1

88.8M

YoY
%80,9

 TRY ® USD/RMB (Exports) i USD ( Domestic)



Balanced Financial Contribution

Revenue Growth (M, TRY)

EBITDA Growth (M, TRY)

_ %86.6
2023 First Half
REVENUE 229,6
381.1M
%100.4 %147

YoY
72,7

Share in
Revenue

Tradesoft ATP Digital Zenia

(s ATP

2023 First Half %151.9
EBITDA 42,7
%60.4 98.2M ]
YoY
31,6

%112.2

23,9

Share in
EBITDA

Tradesoft ATP Digital Zenia



Continued High Predictability with MRRs

First Half ‘23 MRR DISTRIBUTION

[dTradesoft [dZenia [JATP Digital

Q2 2023
MRR REVENUES SHARE OF TOTAL REVENUES GROWTH
TRY 114.5M 52.3% 94.8% Yoy
First Half 2023
MRR REVENUES SHARE OF TOTAL REVENUES GROWTH
TRY 211.2M 55.4% 87.2% Yoy
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STEADILY INCREASING MRR (M, TRY)

Q421 Q122 Q222 Q322 Q422 Q123 Q223




ZENIA: Leading Global Hospitality Market with Technology Solutions

Leadership in QSR

= Continued investment into cost effective and

flexible Android systems and open source; launched '. B

new Kitchen Display System and multi-brand kiosks . restaurant King’s JOIII'IIEY

= Significant market interest in the next generation !'JI'L'II'IdE . Restaurant
Android-based Kiosk; sales to new customers international

—=

Integrated Digital Infrastructure for

Outstanding Guest Experience

= Multi-language capabilities
= ATP China strategically expanding its operations

v" Providing SaaS solutions
v Co-development with Chinese tech companies

v" Exploring opportunities in other markets in
Southeast Asia

v Managing equipment & ‘digital displays

Zenia Next Gen Kiosks

v Enhance customer Journey
v Reduce operational costs
v Increase revenues & profitability

= Restaurants using Zenia systems exceeded 3100+ v' Provide competitive advantages

= Developing RBI Kings Journey system

(}ATP :’Zenia




ZENIA: Consistent Increase in Revenues and EBITDA

Zenia EBITDA (M, TRY)

Zenia Revenue (M, TRY)

101.8% 248.4%

|
131,6 |
25,3

97.9

17,5

65,2

Q2 22 Q123
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Tradesoft: Steady Progress Amidst Evolving Markets

Tradesoft Leading Financial Markets

(", ATP TRADESOFT

Continued leadership in terms of trading volume managed
among direct competitors

Sustainable profitability with increasing MRRs

Next Generation Mobile Trading Platform sales completed
with 3 brokerage firms

Digitized "account opening” process for brokerage firms
through video, eliminating need for physical appearance
and contracts

New opportunities with digital brokerage firms in addition
to traditional brokerage and portfolio management

Customer satisfaction score increased by 11% YoY based on
3 party independent survey results.

R FINANCE

Tradesoft Revenue (M, TRY)

112.0%
~ !
30,3 42,4
Q222 Q123 Q2 23

Tradesoft EBITDA (M, TRY)

133.6%
19 7

Q2 22 Q123 Q2 23




ATP Digital: Fuelled Success Through Collaboration

ATP Digital Expanding Customer Portfolio ATP Digital Revenue (M, TRY)

. . . : 154.9%
= Digital transformation of medium-to-large companies ]
= Customer portfolio at 70 34 1
= |Implemented 600+ comprehensive projects in Turkey, 17.5
China and EMEA. 'ﬁ i
= Forming partnerships that expand portfolio of value Q2 22 Q1 23 Q223

add solutions

= Al based reporting tools

= Sales automation

= Cloud based collections solutions / ERP
integrations

10,4

= |nitiated innovation journey by expanding in-house
capabilities on Robotics, Al, Machine Learning

Q2 22 Q123 Q2 23
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GreenX: Unlocking Market Potential & Fostering Green Energy

Global Renewable Energy Certificate Market 2022-30 ($B)

GreenX Value Proposition

= Bring renewable energy producers and users together on

a user-friendly platform CAGR | 27.22%
= Easy access to all renewable energy and carbon
certificates $13.65

= Pioneering the green energy market with security of
blockchain technology

= High trust trading environment with digital payment 2021 2022 2023 | 2024 [12025) [N2026] (20270 DEOREN O2N IEOSON
solutions Facts(»ﬁcmts source : www.fnfresearch.com

GreenX: A global platform for everyone to trade

Regulations Leading to Opportunities

green and carbon certificates

= Companies with carbon emissions are required to purchase
green energy and carbon certificates in alignment with the
Paris Climate Agreement and the European Green Deal

= The Border Carbon Tax introduced in 2023, initially
Impacting certain sectors to expand to all sectors by 2027

v" All certificates on a single platform

v’ Transaction monitoring with
blockchain technology

v"Money and certificates secured with
digital payment methods

L ATP | ATP|ocen



AtaExpress: Strategic Tech Innovation & Expanding Delivery Services

ATP CAPITAL ATA EXPRESS (Tikla Gelsin & Fiyuu)

= Corporate VC & Support to technology companies = Ata Express is a strategically aligned on-line food ordering
platform & last mile delivery network

= Considering outstanding technology startups with

growth potential and with synergies to ATP markets = TiklaGelsin digital food order delivery and delivery platform
leverages TAB Food Investments restaurant brands
= Evaluating opportunities for electronic wallet & v Ecosystem of 1,600+ restaurants serving millions
payment solutions and smart farming v" Differentiation factors such as Click & Collect

v Next stage expansion with new market place in 2023

= Strategic focus on Al, robotics logistics, fintech,
blockchain and loT = Fiyuu, a leading carrier; highest fast food delivery coverage
nationwide 6,000+ riders in 78 cities
v" Serving 229 brands with 150K+ daily deliveries
v" Plans to diversify activities by engaging additional
delivery services of riders

fiyuu
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~ Guidance Revised Upwards for 2023

gont:::lue:i tv for Raised Revenue Growth Guidance for 2023 to around
PP y 90%; from the previous guidance of 85%

Revenue Growth

Profitability is Raised EBITDA Growth Guidance for 2023 to

Top Priority around 85%; from the previous guidance of 75%
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Strong Revenue & EBITDA Growth Despite Continued Macroeconomic Challenges

Quarterly Revenues (M, TRY) Quarterly EBITDA (M, TRY)

112.8% 170.2%

55,4
42,9
20,5

Q2' 22 Q1' 23 Q2'23 Q2'22 01'23 Q2'23
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Effective Financial Management

Quarterly Net Income (M, TRY) Multiple Upsides & Developments

187,8% = ATP China expanded service offerings to
v customers

62,6 = Kiosk business gaining momentum and adding to

results

= Tradesoft next gen mobile app launched; with

416 new customers to follow

= International income contribution picking up pace

with sales and currency impact
21,7 = GreenX launch underway; expect sales to start in

Q4

= Tikla Gelsin to increase visibility via marketplace
launch in H2 of year

= Price adjustments to keep up with inflation and to

Q2'2022 Q1'2023 Q2'2023 reflect into 2023 performance
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Effective Cash Management

DSO (DAYS) DPO (DAYS) CASH (M, TL)

250 240
260 260
230
240 240
210
220 220
190 200
200 200
170 182
196
180 180
150 166
159
160 160 154
130
140 140
110
132
90 120 120
Y & & & & & & o e & o & @ & o & Y & & & @ & o &
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Strong Balance Sheet and Improved Working Capital

30.06.2023 31.12.2022 A
Cash and cash equivalents 243.5 197,4 23,3% 55,6%
Trade receivables 270.0 226,2 19.3%
Inventories 224 12,5 78.7%
Property, plant and equipment 6.1 54 12.1%
Intangible assets 185.3 1071 73.0%
Other Assets 554 421 31.6%
Total Assets 782.7 590,9 32.5% 25,1%
Trade payables 188.9 113,8 66,0% 22,2%
Other Liabilities 64.4 54,2 18.8% 15,0%
Total Equity 529.3 4229 25.2%
Total Liabilities & Equity 782.7 590,9 32.5%
Equity/Total Liabilities 0.68 0,72 (5,5)%
Working Capital 103,4 124.9 (17.2)% 6.30.22 12.31.22 3.31.23 6.30.23
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ATP Key Investment Highlights

= Operating in High Growth
Segments of IT Market

= Customer Portfolio of Leading —

= Exclusive “Strategic IT Partner”
Global - Brands

= Sustainable & Profitable Growth - Strong Value Propositions With

Vertical Focus

= Leading Technologies Through

Continuous Innovation = Strategic — Global - Partnerships

Brands Subsidiaries

A
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@ ATP ATP Capital Zenia Zenia Technologies B.V.
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Umit Cinali Ceyhan Er Burcu Nergiz
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